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| Print prtessionals

tell chamber members
how to better use media
by Chiistian Morrow

Couries Staff Writer -

]. Small and minerity-owned companies
i should make better use of the media to
Promote thejy businesses, aecording to
print media memberg who participated
in a pane] discussion convened by the
African American Chainber of Com.
merce of Western Pennsylvania,
The Aug, 15 event,
ber’s offices in the Regional Asset Towers,
owntown, wag designed to help cham-
bar members understand how the media
worles, and how it can work for them,
“Our mission is to promote access and
Opportunity for Black business owners
&nd professionals,” said chamber Pregj.
dent Doris Carson Williams. “We've
learned oy members want to know
how to effectively use the media,”
About 35 chamber members attanded
the event. Panel moderator and New
Pittsburgh Courier Publisher Rod Doss
guided the panelists through topics such

as he “leations select stories; how

busiy can increass coverage; and

howi. ke friends with the media.
Panel members included Courier

Managing Editor Ulish Carter; Pitts.

burgh Tribune.Review business writer .

ou  Rangom; Pittsburgh Business
Times Editor Betsy Benson; Pittsburgh
Post-Gazetts Assistant to the Publisher
Lorraine Branham; $mal] Business
Vews Egditor Dan Bates; and Renais-
'ance News Publisher Connje Portig, _
uring the session, Ppanelists described
roblerns associated with covering small
I' minority-owneg businesses.
Several told stories about receiving
ress releases from small businesseg
‘&t left ‘out crueia) information on an

held at the cham.

LEARNING FROM MEDIA PROS—A

publications,

event, such as a contact phone number, Oth-

ers mentioned reléases that were sent to peo-

ple who no longer worked at the newspaper,

all i
general, do not get ag much coverage ag they
should. Becauge Black-owned businesses
are generally small, they often receive less
coverage than white.owned businesses, pan-
elists said.

“Large businesses have huge PR (pubtic ra-
lations) departments sending things con-
stantly,” said Branham, "Small businesges
are harder to cover because reporters have
to dig for stories.”

Although they admitted the lack of gmal

usiness coverage is. partly the media’s

fault, Ransom and Cay
“"nesses should be more proactive in soliciting
’ coverage,

Ransom, a former
Jet magazine egi-
tor, sai@ the prob-
lem alst affects
other cities.

“Getting not Jjust
Black businesses,
but small busj.
nesses to contact
us is tough, It's g
problem ~ every.
where,” he said.

Carter, who pre-
viously worked in
sales and retaj]
management, tolgd
the audience Black
business owners
must do a better
Jjob at promoting
their businesses.

“We don't get
enough from Black
businesses,” ~ he
said. “If you send a
photograph (to the

i@%?gkﬁﬁ%sﬁ% fe fha mﬁﬂﬁgﬁgam'

frican American
Publisher Connig Portis , left, ang Pittsburgh Post-Gaz

Charmber of Commerce members listen inle
ette Assistant to the Publisher Lorraine Bran

Courier), it is almost always guaranteed to
get a story on the bisiness page.”

Portis agreed, but added space limitationg
may ultimately dictate whether a story is
covered or not.

Because the media outlets represented by the
panelists have different limitations on the
amount of coverage they give business, Doss
asked them to summarize the amount and
type of coverage their publications provide,

Bates said the Small Business News liltes
“pain and suffering” stories about the ups
and downs of growing a business, and will
often look at transactions months later to
see what worked and what didn’t.

Benson said the weekly Business Times
has to be more analytical than daily papers,
although it does cover breaking news on.
line. lts sections focys on stock market
news, specific industries, people, real estate
and "how-to” stratepies for small business,

Branham said the Post-Gazette Jooks at
different business topics on a daily basis, in-
citding personal finance and workplace Jife.
The Post-Gazeite includes essays from peo-
ple in business in its private sector section.

Carter said the biweekly Courier considers
business the “new frontier” for the Biack
community.

The Courier devotes the front of its mid-
week edition’s B section to business cover-
4ge on new entrepreneurial ventures, exec-
utive features, hires and promotions and lo.
cal small business portraits,

Finally, the panelists addressed the issue
of whether advertising with a given publica-
tion will lead to feature coverage.

Mest said advertising does not influence
editorial content,

Carter, however, told a different story.

“Alot of people look at the newspaper as a
social service agency,” he said. “But if jt's 5
choice between covering someone who ad-
vertises and someone who doesn’t, 'm sorry
but I'm going with the advertiser.”
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ntly as Renaissance Publications
ham, right, provide insight io their

Media Savvy Pointers

EstablisH relationships

fntroduce yowself  ang
company 1o editors and wiit-
€8 at varous publications,
Offer yoursslf to writers as an
“exper voice” for slorles on
your industry, It will get you
and your Company’s name
into muttiple stories and may
fead to a ieature story.

Consider lead-time

Don't leave media refa-
tions for the last minute, Be- ;
"'gin planning event coverage
= when you begir plarming
the event.

Remetber the five Ws

Who are you? What is hap-
pening? When? Where is it
happening? and Why is it
impertant or unusya) enough
o warrant coverage?

Call the cotrect peopie

Larger publications have
more than one business ad-
itor; call to find out who cov-
88 your industry. Contact.
ing the wrong editor shows
a lack of care. Sp why
should that publication care
about you?

Include contact numbers
If & publication cannot qet
back 16 you, your press re-
lease will end up in the
frash,

Be honest
Teil reporiers ahouyt strug-
gles and setbacks that make
Success sweeter and inter.
esting reading. if you lig, re-
porters will kill the slory.
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